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Money in the
cheap seats

Low cost airlines, budget hotels and discount retailers go
against Dubai’s traditionally luxurious image but they are
emerging as fast growing industries in their respective markets
and are catering to consumers’ demand for more choice.

BY SHANE MCGINLEY

N AMBITIOUS US CHOCOLATIER TOLD
usrecently that they are planning
to open a store in Dubai to sell the
world's most expensive chocolate
trufflesat$2,600a pound. These will
no doubt appeal to the local glitterati who
flocked to the opening of an exclusive newbar
that was charging $272 for the privilege to
tread on its 24-carat gold interiors.

Atthesame time, last week I got a text from
my bank telling me to enjoy a generous
discount off the latest collections at a well
known luxury department store in one of
Dubai’s high-end malls.

As Iconsidered this exclusive offer Iwalked
outside my spacious high-rise apartment in
the heart of expatriate Dubai and I noticed
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